
Healthcare Innovations

Healthcare Innovations is a full-colour, tabloid-sized newspaper distributed with Th e Mail on Sunday 
and packed with tips and advice to help readers make positive changes to improve their health in 2017. 

Th e publication will feature relevant editorial throughout, from health, fi tness and beauty to 
private healthcare and specialist clinics for those with specifi c ailments.

Our health is oft en linked to happiness so it’s understandable that many of us 
are keen to discover ways to improve it. Healthcare Innovations will look at 
topical issues, off ering readers advice and tips on how to plan ahead. 

Research shows that over 42% of readers of Th e Mail are aged 55 or above, 
with high disposable incomes. Many readers surveyed responded that they are 
particularly interested in health, and typically turn to Th e Mail fi rst before any 
other source in this matter. 

Many of these readers will be concerned about health problems as they 

approach old age, and are prepared to pay privately to receive the best care and 
medical attention, as well as discover the latest home innovations and gadgets to 
improve mobility.

Of course while many older readers will be interested in healthcare and 
mobility, others  — young and old  — will be keen to learn about the latest trends 
and innovations in diet, fi tness, cosmetic treatments and alternative therapy. 
Healthcare Innovations will highlight these key areas, helping readers to stay 
healthy and happy throughout 2017.

DISTRIBUTIONRATE CARD

Editorial features

250,000 printed copies distributed with 
Th e Mail on Sunday on 19th March 2017

Distributed within the London 
and Carlton regions

250,000 electronic copies

Double page spread £13,950

One full colour page £7,950

Half page £3,950

15% premium for advertorial features

Premium position sponsorship 
is subject to availability
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Rise or Recline at the touch of a button
CALL TODAY FOR YOUR FREE BROCHURE 
OR YOUR FREE HOME DEMONSTRATION

0800 193 0050 CODE
P536

*Applies to all second items in our Chairs & Beds Premium and Classic Range. 
**Applies to all items in our Chairs & Beds Premium Range. ***£500 trade in on Chairs & Beds only.

SALE
Fully Adjustable Beds

• Made to measure, height and length
• Single, double & dual beds
• Choice of luxury mattresses

• High quality, hand-built

High Quality Rise & Recline Chairs
• 300 fabrics & leathers 

• Unique high leg lift
• Matching settees
• Made to measure

• Lifetime warranty**

Quality Handmade Rise & Recline Chairs & Adjustable Beds

PLUS
RECEIVE A

£500
TRADE IN
REGARDLESS OF 

CONDITION

PLUS
RECEIVE A

£500
TRADE IN
REGARDLESS OF 

CONDITION

***

TM

• Fraction of the cost of a 
walk in bath or shower 

• Fully fitted in about 1 hour
• Brings you bathing

independence
• Built in Grab Rail & 

Thermometer

Your 
bathing 
solution

at the touch 
of a button
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NEW PRODUCT LAUNCH FOR SUMMER 2015

*Statistics taken from independent clinical trials 
of 35 women - August 2013

Buy Now from www.naturalcareinc.com

The natural holistic solution that eliminates the 
appearance of cellulite in just 28 days!

Get bikini ready with the Figurite System in 4 weeks

•   95% improvement in skin fi rmness and tone
•   80% improvement in skin elasticity
•   Lifts and defi nes your natural contours
 
        

Take the Figurite 28 day challenge today!
 

Exclusive 
20% OFF the Figurite 1,2,3 System
for Holiday Body readers
 (use voucher code summer2015)

Find out more: www.�igurite.com

Should Be On 
Your Shopping List
When science met skincare it created a new breed of advanced 
formulas for fi ghting wrinkles and skin problems and these are known 
as cosmeceuticals. These are not your usual o� -the-shelf skincare - 
they’re a group of products that are highly potent which is why they 
are usually sold through dermatologists and aesthetic clinics. 
Used correctly, these ingredients are proven to work.

Advanced hydroxy acids such as 2nd and 3rd generation 
gluconolactone and lactobionic acid as well as the 1st generation 
glycolic acid help break down the glue that keeps dead skin cells 
stuck to your face, to improve radiance and texture, and support 
the main components of your skin so it is fuller and appears softer.

Retinol helps to create softer, brighter, less-lined skin while 
peptides are amazing because they can prompt the formation of 
new collagen - and hey presto! - you have the appearance of more 
youthful, supple skin.

Antioxidants, such as vitamins C and E along with botanticals such 
as Chardonnay Grape Seed Extract and Lilac Leaf Stem Culture 
Extract, protect the skin from environmental attacks and can help 
the skin repair itself.

Most dermatologists agree that using a sunscreen is the single, 
most vital anti-ageing step you can take. The broad spectrum SPF 
in NeoStrata Skin Active Matrix Support SPF 30 o� ers powerful 
protection with combined proven ingredients.

If You Use Just One Advanced Skincare Range, 
Use This: NeoStrata Skin Active
This advanced formula has been designed with 
skin repair and strengthening in mind. Whether 
you want a skincare regime to focus on the 
e� ects of previous years of life (sun damage, 
environmental wear, ageing process, late nights 
etc) or to protect your precious skin from 
future damage. Patented NeoGlucosamine®, 
hydroxyacids, peptides, retinol and antioxidants 
work together enhancing skin’s plumpness and 
fi rmness, as well as increasing cell turnover, 
diminishing the appearance of fi ne lines and 
wrinkles and increasing clarity - smoothing 
wrinkles from the inside out.

Why
Advanced
Skincare

What types of ingredients are in advanced skincare?

NeoStrata Skin Active
Best Cosmeceutical Range

WINNER in both 2013 & 2014

NeoStrata Skin Active 
Best Cosmeceutical Range 2014

Distributed in the UK by AestheticSource  Call us on 01234 313130

www.aestheticsource.com

info@aestheticsource.com

www.neostrata.co.uk

Note the diminished lines, wrinkles, 
discolorations and smoother texture 
after 16 weeks of daily treatment 
with this 4-product regimen.

Before After

HB0515_NeoStrata.indd   1 06/05/2015   13:22

* World Health Organization, May 2012, World Health Statistics report 2012, Geneva Switzerland, www.who.int/gho/publications/world_health_statistics 

ONE IN THREE ADULTS* HAVE 
HIGH BLOOD PRESSURE

The Omron M3 - Upper Arm 
Blood Pressure Monitor
•  Intellisense™ Technology – ensures that cuff  infl ates 
 to just the right level

•  Cu�  wrapping guide – indicates if cuff  is wrapped correctly

•  Average 3 readings – average of 3 consecutive readings
 in 10 minutes

OMRON EMPOWERS YOU TO MONITOR 
YOUR PERSONAL HEALTH ACCURATELY

Available at Amazon, Argos and Boots.com

WWW.OMRON-HEALTHCARE.COM

SPECIALIST 
CLINICS

Information covering eye 
care, orthodontics and dental 

treatments

COSMETICS &
AESTHETICS 

Th e latest treatments and 
procedures from botox to 

liposuction

INNOVATIVE HEALTHCARE & 
ALTERNATIVE REMEDIES
Information on private 

healthcare and innovative 
alternative remedies

HEALTH & BEAUTY,
DIET & FITNESS

Th e latest trends in diet and 
fi tness and essential health  

and beauty products

HOME CARE
& MOBILITY

Advice ranging from 
innovative mobility products 

to assisted living

T: 020 7253 9909
sales@aplmedia.co.uk
www.aplmedia.co.uk
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DESIGN PROCESS
Once all material is submitted according to specifiction. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd rreserve 
the right to make changes to make grammatical changes and corrections to 
ensure it meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  The client will have the option of two sets of amendments before final 
approval. 

  The final third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments, will incur extra 
charge of £45 per round of changes / per hour. As such please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material and 
requires the Publisher to create this content, this will incur a production charge 
of 25% of the value of the contract, unless otherwise agreed, or a minimum 
charge of £600†. The service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not use 
images from a client website as these are too low resolution for print. 

T: 020 7253 9909
production@aplmedia.co.uk
www.aplmedia.co.uk

*Image use subject to editorial discretion and may vary depending quality, size and layout. Full pages: 2-5 
used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

SUPPLYING FINAL ARTWORK

DIMENSIONS
 Height 152mm
 Width 252mm

DIMENSIONS
 Height 152mm
 Width 125mm

Advertisement sizes

DIMENSIONS
 Height 330mm
 Width 252mm

ADVERTORIAL SUBMISSIONS

Advertorial feature requirements
FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an offer flash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an offer flash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
  Main body copy: 120-150 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an offer flash, contact details and address

  Images: 1-2 high resolution images*

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. HI0317_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDF’s sent via email. 
Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). Colour Profile / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using fine serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the final print for files supplied outside of 
these specifications. Colours variations will occur if your files do not utilise the 
colour profile and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to production@aplmedia.co.uk.
For larger files please call the Production Department  on +44 (0) 20 7553 7372 
for further information.
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