
Christmas in the Capital is a full-colour, tabloid-sized newspaper section, distributed with � e Evening Standard 
and packed with inspiration to help make Christmas truly memorable. From fantastic gi�  ideas, to great days 
out with family and friends, the publication includes relevant high-quality editorial and features to kickstart 

readers into preparing for the festive season ahead.
� is publication represents an excellent opportunity to reach readers of 
� e Evening Standard in the run up to the holiday season. Research shows 57% 
of consumers start planning for Christmas shopping around two months 
before the big day which means this is a crucial time to showcase your 
company’s products to an a�  uent and engaged readership.

When it comes to shopping for the holiday season, more ABC1 main 
household shoppers read this newspaper than any other newspaper and more 
than 54% of readers look for o� ers. � is highly engaged audience also responds 

to print advertising – 70% of readers who recalled a recent campaign reported 
that they took action as a result of an advert.

To help � e Evening Standard readers get the most out of the holiday season, 
Christmas in the Capital has dedicated sections on gi� s, food and drink, lifestyle 
and days and nights out with family and friends. During the important lead up 
to the big day, this publication could also provide you with an ideal platform for 
introducing your brand to this key audience. 

Editorial features
GIFTS FOR CHILDREN
Great gi�  ideas to make kids 

of all ages smile

GIFTS FOR HIM & HER
Inspiration for a perfect 

present starts here...

FOOD & DRINK
Mouth-watering produce and 

festive drink full of spirit  

LIFESTYLE & HOME
Aspirational products to make 

this Christmas truly special

DAYS & NIGHTS OUT
Memorable ways to spend 
time with family & friends 

Distributed with the                        Tuesday 20th November 2018

DISTRIBUTION
250,000 printed copies distributed with 
� e Evening Standard 20 November 2018

Distributed within the London 
and Carlton regions

250,000 electronic copies

RATE CARD
Double page spread                                   £15,950

One full colour page                                 £9,950

Half page                                                     £4,950

Quarter page                                              £2,950

15% premium for advertorial features
Premium position sponsorship is subject to availability

DEMOGRAPHICS

GENDER

15-24 12.3%

23.7%

17.91%
10.68%

9.35

26.06%25-34

35-44

45-54
55-64
65+

AGE
ABC1 - 65%

C1 - 27%
AB - 38%

C2 - 15%

DE - 20%

SOCIAL GRADE

61%

(Source: NRS PADD Apr-Mar 2017)

Qdos Entertainment Presents

PAUL O’GRADY    JULIAN CLARY    AMANDA HOLDEN
LEE MEAD    PAUL ZERDIN    NIGEL HAVERS    COUNT ARTHUR STRONG    NATASHA J BARNES

FROM 10 DECEMBER FOR 5 WEEKS ONLY! | 0844 874 0667* | CinderellaPalladium.com
*Calls cost 7p per minute, plus your phone company’s access charge. No Booking Fees.

PANTOMIME IS COMING HOME!

REALLY USEFUL THEATRES GROUP REALLY USEFUL THEATRES GROUP 
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Finding the perfect gift for the Wide-eyed 
Wanderer in your life can be a challenge. 

 With so many brands, technologies   
and styles it’s hard to find something 

 they’ll really appreciate.   
Our outdoor experts are always on hand   

to help you pick out that one perfect gift.

STORES NATIONWIDE | COTSWOLDOUTDOOR.COM/CHRISTMAS

TAKE YOUR TIME AND FIND THAT PERFECT GIFT
IN STORE, OR EXPLORE OUR FULL RANGE ONLINE  

AND HAVE IT DELIVERED DIRECTLY TO YOUR DOOR.
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www.marketplaceeurope.co.uk

18 NOV - 11 DEC

Newcastle
19 NOV - 22 DEC

Belfast
19 NOV - 18 DEC

Exeter
10 NOV - 29 DEC

Glasgow

This year visitors can enjoy a fabulous 
Christmas Market experience across 
the length and breadth of the UK, with 
markets in Belfast, Exeter, Glasgow and 
Newcastle. 

Get into the holiday spirit as you wander through 
villages of charming wooden chalets fi lled with 
handcrafted goods, international cuisine and 
bespoke local products. 

In Belfast the market will be one of the fi nalé 
events of the Northern Ireland Year of Food and 
Drink 2016 with 10 bespoke chalets celebrating 
producers and their products from each county, 

offering a real authentic local larder experience. 
This is complemented with the traditional award-
winning array of food and crafts in an additional 
90 chalets. In keeping with its Victorian location 
at Belfast City Hall, Santa’s grotto will be a homage 
to CS Lewis and Narnia, so do come and visit him 
in his winter wonderland and support local charity 
Children’s Cancer Unit.

In Exeter, nestled among the high quality local 
crafters and artisan producers on the stunning 
Cathedral Green, you will fi nd Snob Lobster, 
offering fresh lobster and bubbles, a special treat 
on a wintery day. If you fancy getting a unique 
memento of your day, then climb into our special 
London cab and get your picture taken.

Glasgow Christmas Market takes place across two 
city centre locations this year, with two traditional 
windmill stalls, a giant advent calendar which opens 
a new door each day to reveal a special gift and 
over 100 chalets offering gastronomic delights, 
continental beers and hand crafted goods. 

Newcastle Christmas Market is bigger and longer 
this year, as the city centre plays host to the festive 
village for three weeks. With a hug in a mug of hot 
Glühwein keeping you snug, browse the festive 
goods on offer in a joyful seasonal setting. 

Join us at the Christmas Markets, a fun way to 
discover traditions, foods and languages from 
across the globe and the festive place to be!

DECK THE HALLS, IT’S CHRISTMAS MARKET TIME
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537k follow ers 997k follow ers 

49%  
of standard.co.uk  

audience are outside 
London 

Reach beyond London 

Youngest audience 
of all quality dailies 
median age  
(vs. 47 GB pop) 

Source: ABC June 2017 (Circulation),  
NRS PADD Apr16-Mar 17 (Readership) 
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Reach 

Unique audience 

24%  
have bought 
groceries on 
their mobile 

21% 
 have made travel bookings 
on their mobile during their 

evening commute 

£81.43 
average monthly spend 
on clothes shopping via 
mobile, during evening 

commute 

Experiences are the number one measure of success, 
ahead of work-life balance and health & wellbeing. 

more likely to feel 
they’re achieving in life. 91% Source : ESI 

Achievement 
Research 2016 

of those who  
read a cover-

wrapped Standard 
recalled it 
afterwards 

have acted 
upon 

advertising in 
the Evening 

Standard 

have 
used a 

coupon or 
promo 
code 

Effectiveness 

Source: Perspective Research, ESI Evening Catch Research 2016; regular 
readers, Benchmarketing free press ROI study 

84%  70%  23%  

X2 
x4 

x10 

New sworks examined f ive years of 
econometric data to reveal that inclusion of 
print new s brands in the media-mix, w ill: make 
TV tw ice as effective, online display four times 
as effective, radio betw een four and ten times 
more effective 

ROI boost 
Inclusion of 

free print new s 
brands boosts 
campaign ROI 

x3.5 

Readership 
Circulation 

They feel a strong sense of achievement 
and enjoy life’s experiences 

Time-poor professionals who 
shop on their commute home 

Source: ESI Evening  
Catch Research 2016 

39%



DESIGN PROCESS
Once all material is submitted according to speci�ction. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd rreserve 
the right to make changes to make grammatical changes and corrections to 
ensure it meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  �e client will have the option of two sets of amendments before �nal 
approval. 

  �e �nal third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments, will incur extra 
charge of £45 per round of changes / per hour. As such please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material and 
requires the Publisher to create this content, this will incur a production charge 
of 25% of the value of the contract, unless otherwise agreed, or a minimum 
charge of £600†. �e service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not use 
images from a client website as these are too low resolution for print. 

*Image use subject to editorial discretion and may vary depending quality, size and layout. 
Full pages: 2-5 used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

SUPPLYING FINAL ARTWORK

DIMENSIONS
 Height 159mm
 Width 252mm

DIMENSIONS
Height 159mm
 Width 124mm

Advertisement sizes

DIMENSIONS
 Height 340mm
 Width 268mm

ADVERTORIAL SUBMISSIONS

Advertorial feature requirements
FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
  Main body copy: 120-150 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. CITC1118_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDF’s sent via email. 
Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). Colour Pro�le / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using �ne serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the �nal print for �les supplied outside of 
these speci�cations. Colours variations will occur if your �les do not utilise the 
colour pro�le and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to production@aplmedia.co.uk.
For larger �les please call the Production Department  on +44 (0) 20 7553 7372 
for further information.
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