
� e Good Life is a full-colour, tabloid-sized newspaper section distributed with � e Sunday Telegraph. 
� e publication will feature relevant editorial throughout, highlighting retirement planning and 

investments, bespoke home improvements, as well as the nation’s best specialist clinics and lifestyle trends. 
A good life is o� en linked to happiness, so it’s understandable many of us are 

keen to discover ways to improve it. � e Good Life will look at topical issues, 
o� ering readers advice and tips on how to plan ahead.

With more UK subscribers than any other newspaper and a combined 
audience of 2.1 million per day across print and online, the Telegraph can deliver 
your brand message and ful� l your campaign objectives.

� e Daily Telegraph and Sunday Telegraph are the most popular broadsheet 
newspapers in the UK, delivering the latest news, sport, comment and culture to 
a loyal and a�  uent audience.

With the biggest subscriber scheme in the market, readers of � e Sunday 

Telegraph are in� uential and have given � nancial assistance and advice to their 
adult children, using this trusted publication as a useful source for research.

� e Good Life will examine the all-important issue of retirement planning, 
investments and � nancial services, pinpointing ways that you can invest wisely 
in your future and take advantage of useful products such as pensions and 
equity release.

Lifestyle and hobbies is, of course, also at the forefront of the good life and 
whether it’s golf and sailing or cosmetic treatments, � e Good Life aims to 
highlight the latest innovations and best selling products, which really make a 
di� erence to everyday living.

Editorial features
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RETIREMENT PLANNING & 
FINANCIAL INVESTMENTS

� e best information on 
investments & pensions

COUNTRYSIDE & 
SPORTING PURSUITS
What the countryside 
has to o� er for 2018 

BESPOKE LIVING
Featuring � ne furnishing, 

home improvements & 
home automation

T: 020 7253 9909
sales@aplmedia.co.uk
www.aplmedia.co.uk

INNOVATIVE HEALTHCARE & 
SPECIALIST CLINICS

� e best in beauty & healthcare 
procedures & products

THE

GOOD LIFE

THE NATIONAL TRUST GREENHOUSE COLLECTION
  

Visit us at RHS Chelsea Flower Show, Main Avenue - MA429

www.alitex.co.uk     01730 826900
*Post-installation feedback from 1,819 respondents between Jan 2012 and Dec 2015.

A Marshalls driveway or patio is the perfect reward for all your years of hard work.  
And with our extensive selection of beautiful styles, it’s no wonder 99% of our customers  

would recommend our registered installers and products to an admiring onlooker.* 

Start your dream project at marshalls.co.uk/homeowners today.  

Give your home the attention it deserves

Visit us on Stand FR/326, Pavilion Way, at RHS Chelsea Flower Show 2016

Rocco Borghese Chandeliers
Pieces that define the true definition of excellence

Tel: 020 8348 0456
www.roccoborghese.com

Northampton • England

Makers of the finest 
English shoes since 1879

London: 92 Jermyn Street; 69 Jermyn Street; 20-21 Burlington Arcade; 25 Royal Exchange; 155 Brompton Road
Birmingham: 25 Colmore Row

www.crockettandjones.com 

Style: Courtenay

C&J Mail Best of British.indd   1 3/7/13   19:43:27

Ventrolla
SASH WINDOW SPECIALISTS

Over 30
years of British
Craftsmanship

Timber Sash Window Repair 
Double & Secondary Glazing  |  Bespoke New Windows  |  Luxury uPVC

Call today for your free, no 
obligation survey & quote
Recommended by Sarah Beeny

www.ventrolla.co.uk

0800 0277 454

PRIVATE CLIENT, 
WILLS & LEGACIES

Leaving a legacy gi�  to 
a charity & ways around 

inheritance tax

DISTRIBUTIONRATE CARD
255,000 printed copies distributed 
with � e Sunday Telegraph on
21 October 2018

Distributed South of She�  eld. 
i.e. Central, Anglia, Southeast, South, 
Southwest England and London regions.

250,000 electronic copies

Double page spread £13,950

One full colour page £7,950

Half page £3,950

15% premium for advertorial features

Premium position sponsorship 
is subject to availability
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DESIGN PROCESS
Once all material is submitted according to speci�cation. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd rreserve 
the right to make changes to make grammatical changes and corrections to 
ensure it meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  �e client will have the option of two sets of amendments before �nal 
approval. 

  �e �nal third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments, will incur extra 
charge of £45 per round of changes / per hour. As such please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material and 
requires the Publisher to create this content, this will incur a production charge 
of 25% of the value of the contract, unless otherwise agreed, or a minimum 
charge of £600†. �e service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not use 
images from a client website as these are too low resolution for print. 

*Image use subject to editorial discretion and may vary depending quality, size and layout. Full pages: 2-5 
used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

SUPPLYING FINAL ARTWORK

Advertisement sizes

ADVERTORIAL SUBMISSIONS

Advertorial feature requirements

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. TGL1018_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDF’s sent via email. 
Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). Colour Pro�le / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using �ne serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the �nal print for �les supplied outside of 
these speci�cations. Colours variations will occur if your �les do not utilise the 
colour pro�le and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to production@aplmedia.co.uk.
For larger �les please call the Production Department  on +44 (0) 20 7553 7372 
for further information.

Distributed with The Sunday Telegraph

T: 020 7253 9909
production@aplmedia.co.uk
www.aplmedia.co.uk
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DIMENSIONS
 Height 157mm
 Width 265mm

DIMENSIONS
Height 157mm

 Width 131mm

DIMENSIONS
 Height 338mm
 Width 265mm

FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
Main body copy: 120-150 words supplied in 
a word document
  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*




