
Christmas Lifestyle is a full-colour, tabloid-sized newspaper section, distributed with 
� e Mail on Sunday and packed with inspiration to help make Christmas truly memorable. 

From fantastic gi�  ideas, to great days out with family and friends, the publication includes relevant 
high-quality editorial and features to kickstart readers into preparing for the festive season ahead.

� is publication represents an excellent opportunity to reach readers of � e 
Mail on Sunday in the run up to the holiday season. Research shows 57% of 
consumers start planning for Christmas shopping around two months before 
the big day which means this is a crucial time to showcase your company’s 
products to an a�  uent and engaged readership.

� e Daily Mail’s 22 million readers comprise of 44% of the British adult 
population. When it comes to shopping for the holiday season, more ABC1 main 
household shoppers read this newspaper than any other newspaper and more 

than 54% of readers look for o� ers. � is highly engaged audience also responds 
to print advertising – 67% of readers who recalled a recent campaign reported 
that they took action as a result of an advert.

To help � e Mail on Sunday readers get the most out of the holiday season, 
Christmas Lifestyle has dedicated sections on gi� s, food and drink, lifestyle and 
days and nights out with family and friends. During the important lead up to 
the big day, this publication could also provide you with an ideal platform for 
introducing your brand to this key audience. 

DISTRIBUTIONRATE CARD

Editorial features

240,000 printed copies distributed with 
� e Mail on Sunday 4 November 2018

Distributed within the London 
and Carlton regions

250,000 electronic copies

Double page spread £13,950

One full colour page £7,950

Half page £3,950

15% premium for advertorial features

Premium position sponsorship 
is subject to availability

GIFTS FOR CHILDREN
From must-have toys to the 
latest gadgets, exceptional 

gi�  ideas to make kids of all 
ages smile

GIFTS FOR HIM & HER
Inspiration to � nd the perfect 
luxury gi�  for the people in 
your life who make Noelle 

truly special

FOOD & DRINK
A round-up of mouth-

watering produce and the 
best festive recipes, sure to 

keep the family happy

LIFESTYLE & HOME
Aspirational products to make 

your home sparkle — those litle 
extras that make Christmas 

even more memorable

DAYS & NIGHTS OUT
Wonderful ways to 
celebrate the festive 

season, surrounded by 
all your family & friends 

Distributed with The Mail on Sunday

Distributed with � e Mail on Sunday, 4th November 2018

T: 020 7253 9909
sales@aplmedia.co.uk
www.aplmedia.co.uk
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Gifts for Him & Her

www.thesixteen.comFacebook “f ” Logo CMYK / .eps Facebook “f ” Logo CMYK / .eps

The perfect Christmas album is out now

Song of the Nativity
� e Sixteen · Harry Christophers

Featuring a delightf ul mix of modern classics, new and traditi onal 
carols such as, Morten Lauridsen’s O mganum mysterium, Boris 
Ord’s Adam lay ybounden and the Somerset Carol.

Launched in 1996, 
Restylane is boosting 

skin in 64 countries. 
restylane.co.uk

When all you want this 
Christmas is skin that sparkles
If you’re looking for a natural-looking 

aesthetic treatment that plumps out lines 
and wrinkles, then look no further than 

Restylane Skinboosters, the go-to product for 
fabulous-looking skin, this holiday season.

Celebrating its 20th anniversary, the 
hyaluronic-acid-based � ller is trusted by 
cosmetics doctors around the world. 

As well as providing individualised 
treatments for speci� c areas, Restylane has 
taken the original concept one step further 
with Skinboosters, designed to improve the 
quality and appearance of your skin. 

Using micro-droplets of long-lasting 
hyaluronic acid, it’s clinically proven to deliver 
brighter, more radiant skin, with downtime at 
a minimum.

It’s the ideal solution for giving your skin the 
ultimate boost in time for the busiest social 
season of the year. 

Restylane Skinboosters works 
by increasing skin elasticity 
and improving condition, 
as well as reducing the 
appearance of � ne lines 
and any imperfections. If 
you’re wearing a low-cut, 
little black dress and worry 
about � ne lines and crepey 
skin, Skinboosters can help 
improve the appearance of 
décolletage as well as the face, 

neck and the backs of your hands. Since 
its � rst product was launched in 1996, the 
Restylane range has become more and 
more developed to ensure it suits clients’ 
individual needs, o� ering diverse textures that 
deliver di� erent levels of li�  or volume, as well 
as those speci� cally formulated to deliver deep 
skin hydration.

With more than 28 million treatments 
worldwide, Restylane’s broad portfolio of 
dermal � llers, Skinboosters, and its wider 
skincare range continue to restore, refresh and 
enhance the youthful appearance of skin.

Ageing, lifestyle and environmental factors 
such as sun damage, smoking and a poor diet 
can seriously a� ect skin. 

Restylane’s broad range of products wrestle 
deterioration. � is set of aesthetic treatments, 

used by healthcare professionals across the 
world, promises to o� er de� nition, 

� rmness and deep hydration, 
which can help to refresh the 

skin not just for Christmas, 
but for many years to come.

Finding the perfect gift for the Wide-eyed 
Wanderer in your life can be a challenge. 

 With so many brands, technologies   
and styles it’s hard to find something 

 they’ll really appreciate.   
Our outdoor experts are always on hand   

to help you pick out that one perfect gift.

STORES NATIONWIDE | COTSWOLDOUTDOOR.COM/CHRISTMAS

TAKE YOUR TIME AND FIND THAT PERFECT GIFT
IN STORE, OR EXPLORE OUR FULL RANGE ONLINE  

AND HAVE IT DELIVERED DIRECTLY TO YOUR DOOR.
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By Appointment To 
Her Majesty The Queen 
Purveyors of Champagne 

Champagne Lanson Père et Fils 
London 

Crafted with care. Best enjoyed the same way.            www.champagnelanson.com

Proud Royal Warrant Holder 

and supplier to the 

British Royal Household  

since 1901 

OUTRAGEOUSLY BEAUTIFUL JEWELLERY 

BY APPOINTMENT - BERKELEY SQUARE, LONDON

STRATFORD-UPON-AVON   01789 267 072    WWW.PRAGNELL.CO.UK
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DESIGN PROCESS
Once all material is submitted according to speci�ction. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd rreserve 
the right to make changes to make grammatical changes and corrections to 
ensure it meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  �e client will have the option of two sets of amendments before �nal 
approval. 

  �e �nal third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments, will incur extra 
charge of £45 per round of changes / per hour. As such please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material and 
requires the Publisher to create this content, this will incur a production charge 
of 25% of the value of the contract, unless otherwise agreed, or a minimum 
charge of £600†. �e service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not use 
images from a client website as these are too low resolution for print. 

T: 020 7253 9909
production@aplmedia.co.uk
www.aplmedia.co.uk

*Image use subject to editorial discretion and may vary depending quality, size and layout. Full pages: 2-5 
used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

SUPPLYING FINAL ARTWORK

Advertisement sizes

ADVERTORIAL SUBMISSIONS

Advertorial feature requirements

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. CL1118_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDF’s sent via email. 
Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). Colour Pro�le / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using �ne serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the �nal print for �les supplied outside of 
these speci�cations. Colours variations will occur if your �les do not utilise the 
colour pro�le and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to production@aplmedia.co.uk.
For larger �les please call the Production Department  on +44 (0) 20 7553 7372 
for further information.

Distributed with The Mail on Sunday
Updated 1 Nov 2017 - APL Media Limited

DIMENSIONS
 Height 157mm
 Width 265mm

DIMENSIONS
Height 157mm

 Width 131mm

DIMENSIONS
 Height 338mm
 Width 265mm

FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
Main body copy: 120-150 words supplied in 
a word document
  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*




