
Healthcare Innovations

Healthcare Innovations is a full-colour, tabloid-sized newspaper distributed with � e Mail on Sunday 
and packed with tips and advice to help readers make positive changes to improve their health in 2018. 

� e publication will feature relevant editorial throughout, from health, � tness and beauty to 
private healthcare and specialist clinics for those with speci� c ailments.

Our health is o� en linked to happiness so it’s understandable that many of us 
are keen to discover ways to improve it. Healthcare Innovations will look at 
topical issues, o� ering readers advice and tips on how to plan ahead. 

Research shows that over 42% of readers of � e Mail are aged 55 or above, 
with high disposable incomes. Many readers surveyed responded that they are 
particularly interested in health, and typically turn to � e Mail � rst before any 
other source in this matter. 

Many of these readers will be concerned about health problems as they 

approach old age, and are prepared to pay privately to receive the best care and 
medical attention, as well as discover the latest home innovations and gadgets to 
improve mobility.

Of course while many older readers will be interested in healthcare and 
mobility, others  — young and old  — will be keen to learn about the latest trends 
and innovations in diet, � tness, cosmetic treatments and alternative therapy. 
Healthcare Innovations will highlight these key areas, helping readers to stay 
healthy and happy throughout 2018.

DISTRIBUTIONRATE CARD

Editorial features

240,000 printed copies distributed with 
� e Mail on Sunday on 7th October 2018.
2000 additional copies placed by DLT 
Media in private clinics, hospitals, 
doctor’s rooms, dentists and alternative 
healthcare clinics across central London.

Distributed within the London 
and Carlton regions

250,000 electronic copies

Double page spread £13,950

One full colour page £7,950

Half page £3,950

15% premium for advertorial features

Premium position sponsorship 
is subject to availability

Distributed with The Mail on Sunday

Distributed with � e Mail on Sunday, 7th October 2018

A Doctor. 
Delivered quick.
See a GP at your home, work or hotel 
within 90 minutes

GPDQ is available on iOS and Android

*

*Wait times may occasionally be longer. Average wait time in February 2016 was 67 minutes.

Consultations for you or your family

Prescription delivery within 2 hours

Private referrals

More info at www.gpdq.co.uk
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Discreetly located in the 
heart of London’s Harley 
Street district, we have over 
100 years’ experience of 
delivering unparalleled
healthcare and hospitality.

Prostate cancer mainly affects
men over 50, and your risk
increases with age. At King
Edward VII’s Hospital we
offer private GP health 
screening and expert urology 
services for men of all ages 
worrying about their 
prostate health.  

To make an enquiry please 
call or email 

0800 975 8383
enquiries@kingedwardvii.co.uk 

Dedicated to outstanding patient care since 1899.

Registered charity number 208944
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REFLUXOF

RETHINK

The LINX® Refl ux
Management System,
a minimally invasive,
long-term, surgical
treatment option.

Most patients no 
longer required 
medication1

•  After 5 years, 85% 
of patients were able 
to stop daily PPI 
medication.

REFERENCE
1.  Ganz et al: Long-Term Outcomes of Patients Receiving a Magnetic Sphincter Augmentation Device for 

Gastroesophageal Refl ux. Clinical Gastroenterology and Hepatology 2015.

Regurgitation score
was reduced1

•  The proportion of patients 
reporting moderate-to-severe 
regurgitation decreased,
from 57% before implantation 
to 1.2% at 5 years.

The LINX device is restricted to sale and use by a licensed practitioner. Please contact an implanting physician to 
discuss suitability, risks, and side effects with LINX. For more information please visit www.toraxmedical.co.uk/linx

THE TREATMENT
Get to sleep, stay asleep 
and wake up refreshed

splus.resmed.com 

The Smarter Sleep Solution

Introducing S+ by ResMed, the world’s first 
non-contact sleep tracking system that helps 
you analyse and improve your sleep from the 
very first night.

• Get an extra 45 minutes sleep per night*

• Monitors your breathing and body movement

• Monitors the light, noise and temperature 
conditions in your room

• Syncs with your smartphone for personalised 
suggestions on how to improve your sleep

• Clever features that help you get to sleep and 
wake gently

Sleep life to the full.

*Users with average sleep scores between 50-60 improved their sleep by an average of 44.71 minutes per night after one week of use. 
Data analysed from de-identified S+ users as of 19/3/15  

**Competition terms and conditions
All registrants will be entered into the draw to win one of 10 S+ by ResMed sleep devices. Only one entry per person is allowed. UK residents only. 
Competition closes at Midnight on Tuesday 15th March 2016 and the draw will take place on Wednesday 16th March 2016. 
Winners will be notified within 1 week. No purchase necessary. By giving us your email address you are opting in to receiving email communications from us.

WIN S+ 
by ResMed

S+ is available from mid-
March - register for info 

and you could win one of 
10 S+ by ResMed devices 
absolutely FREE!** Visit 

splus.resmed.com

OTOLIFT STAIRLIFTS

ONE
Single Rail

TWO
Twin Rail

www.otoliftstairlifts.co.ukInfo@otolift.co.uk
tel: 01207 581 636

Stairlift Solutions
for any type of stairs

backwards travel

drop
nose down to 175mm

compact folded seat hinge options

lifting
footrest option

90°
swivel seat

Otolift Stairlifts offer a broad range of
features throughout our product range.

Each stairlift user’s condition & staircase
layout is unique; however, with the combination
of single tubed and twin tubed stairlifts in our
portfolio, we have solutions for the majority of
staircases and individual needs.

At Otolift we only sell through our nationwide
network of approved stairlift dealers giving
customers the benefit of a local service from a
reliable and reputable company.

Contact us to find out what we can do for you,
or to find out who your nearest distributor is.

* World Health Organization, May 2012, World Health Statistics report 2012, Geneva Switzerland, www.who.int/gho/publications/world_health_statistics 

ONE IN THREE ADULTS* HAVE 
HIGH BLOOD PRESSURE

The Omron M3 - Upper Arm 
Blood Pressure Monitor
•  Intellisense™ Technology – ensures that cuff  infl ates 
 to just the right level

•  Cu�  wrapping guide – indicates if cuff  is wrapped correctly

•  Average 3 readings – average of 3 consecutive readings
 in 10 minutes

OMRON EMPOWERS YOU TO MONITOR 
YOUR PERSONAL HEALTH ACCURATELY

Available at Amazon, Argos and Boots.com

WWW.OMRON-HEALTHCARE.COM

SPECIALIST 
CLINICS

Information covering eye 
care, orthodontics and dental 

treatments

COSMETICS &
AESTHETICS 

� e latest treatments and 
procedures from botox to 

liposuction

INNOVATIVE HEALTHCARE & 
ALTERNATIVE REMEDIES
Information on private 

healthcare and innovative 
alternative remedies

HEALTH & BEAUTY,
DIET & FITNESS

� e latest trends in diet and 
� tness and essential health  

and beauty products

HOME CARE
& MOBILITY

Advice ranging from 
innovative mobility products 

to assisted living

T: 020 7253 9909
sales@aplmedia.co.uk
www.aplmedia.co.uk
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DESIGN PROCESS
Once all material is submitted according to speci�ction. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd rreserve 
the right to make changes to make grammatical changes and corrections to 
ensure it meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  �e client will have the option of two sets of amendments before �nal 
approval. 

  �e �nal third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments, will incur extra 
charge of £45 per round of changes / per hour. As such please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client cannot provide the advertisement/advertorial material and 
requires the Publisher to create this content, this will incur a production charge 
of 25% of the value of the contract, unless otherwise agreed, or a minimum 
charge of £600†. �e service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs. We can not use 
images from a client website as these are too low resolution for print. 

T: 020 7253 9909
production@aplmedia.co.uk
www.aplmedia.co.uk

*Image use subject to editorial discretion and may vary depending quality, size and layout. Full pages: 2-5 
used; half pages and smaller, may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour

SUPPLYING FINAL ARTWORK

Advertisement sizes

ADVERTORIAL SUBMISSIONS

Advertorial feature requirements

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. HI1018_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDF’s sent via email. 
Standard: PDF/X-1a:2001 Compatability: Acrobat 4 (PDF1.3). Colour Pro�le / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using �ne serif type faces, line weight must not be less than 1pt 

We cannot guarantee the quality of the �nal print for �les supplied outside of 
these speci�cations. Colours variations will occur if your �les do not utilise the 
colour pro�le and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8Mb can be emailed directly to production@aplmedia.co.uk.
For larger �les please call the Production Department  on +44 (0) 20 7553 7372 
for further information.
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Updated 22 Mar 2018 - APL Media Limited

DIMENSIONS
 Height 157mm
 Width 265mm

DIMENSIONS
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DIMENSIONS
 Height 338mm
 Width 265mm

FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
Main body copy: 120-150 words supplied in 
a word document
  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*




