
Distributed with on Saturday, 21 April 2018

Travel Guide is a full-colour, tabloid-sized newspaper, distributed with � e Guardian and packed with 
tips and inspiration to help readers plan their next dream holiday. � e publication will feature relevant 

editorial throughout, highlighting the world’s most luxurious cruises, hotels, islands and resorts, 
as well as adrenaline-� lled holidays and fun days out for all the family. 

Statistics show that Guardian readers are not only voracious media consumers, 
they are extremely a�  uent and well-travelled, taking a total of 4 holidays 
a year. 

Travel Guide will be published at the start of the year, when many people 
begin to plan a break — be a holiday of a lifetime or short break. If  your 
company o� ers a travel-related product or service, this newspaper can help you 
reach a key target audience. 

Travel Guide will cover everything from worldwide luxury holidays, to others 

that are more suitable for those looking for adrenaline and adventure — perhaps 
seeing the wonders of the world through activities such as trekking, cycling, 
horseback riding or scuba diving. 

For readers that also tend to plan several short breaks and days out 
throughout the year, the publication will highlight some of the UK’s best 
attractions, festivals and events. 

Travel Guide will also cover necessities such as travel insurance, as well the 
latest travel gear, gadgets and luggage.

DISTRIBUTIONRATE CARD

Editorial features

262,000 printed copies distributed with 
the Guardian on 21 April 2018

Distributed within London, the South 
East, the Home Counties, Norfolk, 
Su� olk and the Welsh Borders

250,000 electronic copies

Double page spread £15,950

One full colour page £9,950

Half page £4,950

Quarter page £2,950

15% premium for advertorial features

Premium position sponsorship 
is subject to availability
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AGE

WORLDWIDE 
LUXURY TRAVEL

Discover award-winning cruises, hotels, 
islands & resorts

ADVENTURE 
TRAVEL

� e best adrenaline and action-
packed holidays worldwide

UK HOLIDAYS, DAYS OUT
& ATTRACTIONS

Everything from UK breaks to Britain’s 
best attractions, shows & events

Distributed with

FOR BOOKING AND MORE INFORMATION:
Visit www.fjordtours.com or call Fjord Tours Customer phone: +47 815 68 222

Geiranger & Norway
in a nutshell®

- A taste of world heritage!

This tour takes you to the 

Geirangerfjord and Nærøyfjord, 

two of Norway’s most beautiful 

fjords that both feature on UNESCO’s 

World Heritage List. Other highlights 

include the Raumabanen railway 

and a beautiful sea voyage on 

the Hurtigruten coastal express. 

Relax and enjoy the experience, visit 

the Art Nouveau Centre in Ålesund, 

stroll along Bryggen wharf in Bergen 

or walk in the Flåmsdalen valley.

Sognefjord 
in a nutshell

- Huge fjord, huge experience!

Combine a beautiful boat trip 

on the Sognefjord – Norway’s 

longest and deepest fjord – with 

a spectacular train ride on the 

Flåm Railway, a masterpiece of 

engineering! We recommend an 

overnight stay en route in order 

to fully experience the breathtaking 

scenery of the Sognefjord. 

Norway 
in a nutshell®

– Norway’s most popular round trip!

This tour includes the spec tacular 

Flåm Railway, the unbelievably 

narrow Nærøyfjord and the steep 

hairpin bends of Stalheimskleiva 

(May – September). Combine 

an overnight stay in Flåm with 

a fjord safari, kayaking or a walk 

along the Nærøyfjord.

 Round trips from NOK 5 910
  Accommodation from NOK 475

 Round trips from NOK 1 305
  Accommodation from NOK 475

 Round trips from NOK 1 090
  Accommodation from NOK 410
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Explore Norway -

Book tours, hotels and
activities all in one package.

the easy way!

 Geiranger & Norway in a nutshell®
 Sognefjord in a nutshell
 Norway in a nutshell®
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T H E  L E A D E R  I N  L U X U R Y  T R AV E L  T O  R E M O T E  &  E X O T I C  D E S T I N AT I O N S

Explore the magic and mystery 
of Burma, one of the most unspoilt 
and untouched places on earth.

The Captain’s Choice Tour is the acknowledged leader in 
luxury touring, taking discerning travellers to some of the 
world’s most exotic places in unparalleled style and luxury.

On our exceptional 16 day tour, you will discover the 
delights of Burma with us, staying only in the fi nest 
accommodation and dining on superb local cuisine.

You will visit Rangoon, the astonishing Pindaya Caves and 
Mandalay, the cultural heart of the country. Then, aboard 
the luxurious cruise ship ‘The Road to Mandalay’, you will 
cruise the Irrawaddy, visiting ancient sites like the incredible 
Temples at Bagan, hidden from the world for centuries.

Everything is taken care of by our experienced tour escort 
team, which even includes a doctor –  truly luxury touring 
at its fi nest. Prices for this 16 day tour start from £6,305.

To fi nd out more about The Captain’s Choice Tour’s 
Burma & The Road to Mandalay tour, call us now.

0845 304 7129
www.captainschoice.co.uk/burmatour

S I M P LY  T H E  F I N E S T  WAY TO 
DISCOVER THE PREVIOUSLY HIDDEN 

TREASURES OF BURMA

Luton Hoo Hotel, Golf & Spa, The Mansion House, Nr. Luton, Bedfordshire, LU1 3TQ

LUTON HOO HOTEL, GOLF & SPA

01582 734 437   |   www.lutonhoo.co.uk

1,065 acres of stunning landscape. Opulent accommodation. Over three centuries of history. 
Luton Hoo Hotel, Golf & Spa brings you a quintessentially English country house hotel. 

Enjoy fi ne dining in the award-winning Wernher Restaurant, 
or lunch and afternoon tea in the elegant lounges. 

Play a round of golf on the 18-hole course, then sample a modern twist on traditional fare in the 
oak-beamed Adam’s Brasserie. For pure relaxation indulge in the infi nity swimming pool, 

treatments and heat therapy suites of The Spa.
For weddings, events, conferences or meetings, Luton Hoo has a choice of perfect settings 

catering for 3 to 300 guests.

With thousands of islands in

the world, where will your

PADI take you? 

DISCOVER

Learn to dive. Get your PADI. Find your island.
www.padi.com/learntodive

© PADI 2016

In association with

T: 020 7253 9909
sales@aplmedia.co.uk
www.aplmedia.co.uk

Travel Guide

SMART 
TRAVELLER

� e latest travel accessories &
services from luggage to insurance
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Advertisement sizes Advertorial feature requirements

DESIGN PROCESS
Once all material is submitted according to speci�cation. APL Media Ltd will 
layout/design your advertorial within the house style of the publication. Layouts  
may vary depending on images and/or text supplied. APL Media Ltd reserves 
the right to make grammatical changes and corrections to ensure the advertorial 
meets house style.

APPROVALS & AMENDMENTS
  APL Media Ltd will provide a PDF for client approval. 
  �e client will have the option of two sets of amendments before the 
advertorial is �nally approved. 

  �e �nal third PDF is for fact checking and approval/records only. 
  Amendments over and above the two rounds of amendments will incur an 
extra charge of £45 per round of changes / per hour. As such, please ensure any 
amendments are clear and concise. 

  Approval is required within 48 hours.

Where a client can’t provide the advertisement/advertorial material and requires 
the Publisher to create this content, this will incur a production charge of 25% 
of the value of the contract, unless otherwise agreed, or a minimum charge of 
£600†. �e service provided is outlined in this Media Pack and online.

IMAGE SPECIFICATIONS
Please supply images as high resolution (300dpi) CMYK JPEGs.  
We can’t use images from a client website as these are too low resolution for print. 

*Image use subject to editorial discretion and may vary depending on quality, size and layout. Full pages: 
2-5 images; half pages and smaller may use just one image. 
† Excludes image(s) cost; image searches £40 per hour; and copywriting £40 per hour

SUPPLYING FINAL ARTWORK ADVERTORIAL SUBMISSIONS

NAMING FILES
Artwork should be supplied with a colour proof and be clearly labelled using 
the correct naming convention. Publication name, month of insertion, year and 
name of advertiser. eg. HG0318_YOURCLIENTNAME.pdf

DIGITAL FILE SPECIFICATIONS
  Our preferred method of delivery is Adobe Acrobat PDFs sent via email. 
Standard: PDF/X-1a:2001 Compatibility: Acrobat 4 (PDF1.3). Colour Pro�le / 
Output intent: ISOnewspaper26v4  
  All images are high resolution (at least 300dpi) & CMYK colour. 
  Avoid RGB and spot colours.
  Ink density is no higher than 245%
   Single colour text is no smaller than 6pt and is not tinted or screened as they 
will not be legible. 
   Coloured text or reversed out white text on coloured background is no smaller 
than 8pt bold
  Avoid using �ne serif-type faces, line weight mustn’t be less than 1pt 

We can’t guarantee the quality of the �nal print for �les supplied outside of these 
speci�cations. Colours variations will occur if your �les don’t utilise the colour 
pro�le and respect the ink density limit outlined above. 

FILE TRANSFER
Files less than 8MB can be emailed directly to production@aplmedia.co.uk.
For larger �les, please call the Production Department on +44 (0) 20 7553 7372 
for further information.

DIMENSIONS
 Height 157mm
 Width 265mm

DIMENSIONS
Height 157mm

 Width 131mm

DIMENSIONS
 Height 338mm
 Width 265mm

FULL PAGEFULL PAGE

HALF PAGEHALF PAGE

QUARTER PAGEQUARTER PAGE

  Headline: 10-30 characters
  Main body copy: 480-530 words supplied in 
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 2-5 high resolution images*

 Headline: 10-30 characters
  Main body copy: 160-350 words supplied in  
a word document

  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*

   Headline: 10-30 characters
Main body copy: 120-150 words supplied in 
a word document
  Box copy: 10-30 words, which could include 
an o�er �ash, contact details and address

  Images: 1-2 high resolution images*




