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WELCOME 
National Geographic Traveller (UK) is proud  
to present the fifth series of Collection, following the 
successful launch of its five-part portfolio in 2014. 

National Geographic Traveller (UK) — Luxury 
Collection is the third of the series, following Spa & 
Wellness, European Cities and Africa. It’s designed to 
meet the aspirations of its high-profile readers with 
bucket-list destinations and experiences across the 
globe, and an A-Z travel directory of the best places 
to stay.

 

National Geographic Traveller (UK) — Luxury 
Collection appeals to the growing UK luxury market, 
which was set to become a £2.2bn industry by 2017. 

This beautiful coffee-table book is designed for a 
new generation of affluent travellers, as well as our 
loyal subscribers, whether they’re looking for that 
once-in-a-lifetime trip, five-star hotels or the finest 
accessories.

Collection is supported by its own microsite and an 
iOS app available from the App Store.

THE BRAND
With over 25,000 subscribers (Oct 2017), and a 
10-issue-a-year frequency, National Geographic 
Traveller (UK) has successfully established itself 
as a major player in the consumer travel market. 
Together with National Geographic Traveler (US), 
the magazine continues to develop the Traveller/
Traveler arm of National Geographic as a globally 
recognised brand. 

National Geographic Traveller (UK) continues 
the theme of storytelling with ‘you-are-there’ 
photography to inspire readers, and provides 
insightful, easy-to-digest information to help 
them travel widely and safely. Part of the National 
Geographic stable, the brand has already reached 
over 20 countries. 
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READERSHIP DEMOGRAPHICS
It has a thriving captive audience with a unique 
demographic and yields a high readership per issue.

Gender base: 65% female/35% male
Age range:  25-65
Annual income:  £100,000+
Socio-economic groups: ABC1 

(at least 80% of readership)
Readership: 150,000

THE CONTENT
Welcome: An introduction.
Up front: The latest trends taking the spa and 
wellbeing world by storm, from innovative skincare 
and  body treatments to the latest fitness buzz and 
the best destinations and experiences for wellness 
travel.
A-Z: Profiling the best spas in more than 150 
countries, covering urban retreats, rural boltholes 
and destination and lifestyle spas.
Geographical summary:  
Regional breakdown.

FAST FACTS
Frequency: Annual.
Circulation: 40,000.
Design: Oversized A4, high-quality,  
perfect-bound bookazine in full colour. Cutting-
edge design, vibrant colours  
and National Geographic branding.
Pagination: Approx. 150 pages.
On sale date/distribution date:  
5 September 2019, with the October edition of 
National Geographic Traveller (UK).
Distribution sectors*:
10,000 – Newsstand, polybagged with copies of 
National Geographic Traveller (UK). 
10,000 – Requested copies throughout leading spas, 
five-star hotels and luxury  
day spas worldwide.
20,000 –  Available to National Geographic Traveller 
(UK) subscribers, VIP venues, prestigious salons, 
dental and cosmetic surgeries, and business and 
first-class airline lounges.

* Distribution subject to confirmation

http://natgeotraveller.co.uk


ADVERTISING RATES
Run of paper full page:  £9,950 
Specific position full page:  £10,350
Early right full page:  £11,550
Double-page spread:  £18,775
IFC DPS:  £22,675 
Second DPS: £22,050
Inside back:  £13,750 
Opposite contents:  £11,550 
Index listing: £1,970
Gatefold: POA 
Advertorial: +25%

A 25% charge will be added to cover  
advertorial costs. Special positions and 
requirements on request.

Each offer includes:
•  Editorial and design of each full-page advertorial 

by our in-house National Geographic Traveller (UK) 
design team using the bookazine templates.

•  A page dedicated to your property on the National 
Geographic Traveller (UK) — The Luxury Collection 
microsite for six months.

•  A page included in the digital edition of the 
publication, available on the National Geographic 
Traveller (UK) iOS and Android apps.

•  A National Geographic Traveller (UK) — The  
Luxury Collection participation certificate for  
your property.

MECHANICAL DATA

DPS bleed*: h310mm x w476mm
DPS trim:  h300mm x w466mm
DPS type area:  h280mm x w446mm
Full page bleed:  h310mm x w243mm
Full page trim: h300mm x w233mm
Full page type area: h280mm x w213mm
All sizes height x width. 
Allow 10mm gutter (for text running across the spine)

PDF SPECIFICATIONS
Our preferred method of delivery is Adobe  
Acrobat PDF. 
Standard: PDF/X-1a:2001. 
Compatability: Acrobat 4 (PDF1.3). 
Colour Profile/Output intent:  
ISO Coated v2 300% (ECI).

We can’t guarantee the quality of the final print 
for files supplied outside of these specifications. 
Colour variations will occur if your files don’t 
utilise the colour profile and respect guidelines 
outlined above. Artwork not meeting the technical 
specifications will fail our preflight and be returned 
to you for resupply.

All ads should be supplied with a colour proof and 
according to the naming convention provided: 
Publication Name, Year of Publication, Advertiser’s 
Name. Example: TCL17_advertisersname.pdf

Files under 8Mb can be sent via email to   
production@natgeotraveller.co.uk. Contact the 
production department on +44 (0) 20 7553 7372 for 
further information on file transfer if files exceed 
the 8Mb limit.
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ARTWORK DESIGN 
APL Media is able to offer an artwork design service for advertisers who are unable to produce artwork. 
Advertisers are expected to provide elements to specification at least five weeks prior to the on-sale date. 
Costs vary depending on artwork requirements.

Advert* — client supplies all material.  £300 minimum
Promotional feature* — client supplies all material.  £400 minimum
Advert* OR promotional feature* — APL sourced 
material  

£600 minimum†

Additional amendments / artwork resizing*  £45 per round of amendments per 
hour.

*APL Media Ltd will provide two sets of PDFs (design and changes) for client approval. The final third set of PDFs for fact checking and 
approval/records only. Approval is required within 48 hours. If further changes are required this will incur a £45 charge per round of 
amendments, per hour.  †Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.  **Competitions must include 
a complete package: flights (inc. taxes), transfers, accommodation and activities on a B&B basis (minimum). There can’t be exclusion dates on 
half terms and summer holidays for family prizes.

TERMS OF SERVICE
•  If APL Media Ltd is required to amend or resize supplied artwork a £45 charge will be incurred per round 

of changes per hour. 
•  Own-brand house-style advertorials must have ‘Promotional Feature’ on the eyebrow. 
•  Advertiser-supplied advertorials will state ‘Advertisement Feature’ on the eyebrow.
•  All adverts/promotional features/advertisement features are subject to editorial approval.
•  APL Media reserves the right to make grammatical changes and corrections in order to meet the house 

style.

ADVERTORIAL APPROVALS & AMENDMENTS
•  APL Media Ltd will provide a PDF for client approval. 
•  The client will have the option of two sets of amendments before final approval. 
•  The final third PDF is for fact checking and approval/records only. 
•  Amendments over and above the two rounds of amendments will incur extra charge of £45 per round of 

changes per hour. As such please ensure any amendments are clear and concise. 
•  Approval is required within 48 hours.
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EXAMPLE OF DPS ADVERT AND FULL PAGE

Where a client can’t provide the advertisement/advertorial material and requires the publisher to create this content, this 
will incur a production charge of 25% of the value of the contract, unless otherwise agreed, or a minimum charge of £600†. 
The service provided is outlined in this media pack and online.

NEED TO KNOW

KEY FACILITIES
•  Eight rooms, each with private 

verandah
•  Garden area
•  En suite bathrooms
•  Mosquito nets

KEY ACTIVITIES
•  Game drives
•  River cruises
•  Bird-watching
•  Day trips to Victoria Falls

GET IN TOUCH
thegardenlodge.com
T: +267 7164 6064
E: reservations@oshaughnessys.org  
gabi@thegardenlodge.com

The Garden Lodge 
BOTSWANA

The Garden Lodge is located in the town of 
Kasane, on the Chobe River in Northern Botswana. 
The lodge is five minutes by boat from the Chobe 
National Park and around eight minutes by car.

The lodge’s eight bedrooms are fitted with 
teak and mukwa furniture, and all have a private 
verandah overlooking the Chobe River. Bathrooms 
are en suite with spacious showers. All rooms have 
a ceiling fan, air conditioning, mosquito nets over 
the beds and mosquito protection in the windows. 

The dining room, under a thatched roof, is open 
to the swimming pool and garden. There’s an 
upstairs lounge overlooking the river and a boma 
under an acacia tree — perfect for afternoon tea. 

Breakfast is a continental buffet with the option 
of a cooked meal, too. Lunches are buffet-style with 
a variety of salads, warm dishes, cheeses and cold 
meats. Dinner is a set menu where a three course 
meal is served. 

The kitchen staff bake bread daily. All dietary 
requirements and preferences are catered for. A 
professional guide joins guests for breakfast to 
discuss the coming day’s activities. 

Between the lodge and riverfront is a lawn area 
with shady indigenous trees. Warthogs, mongeese, 
monitor lizards and other small animals are often 
seen on the lawn. The trees, shrubs and ornamental 
plants attract a wide variety of birds.

While relaxing on the verandah, it’s possible to 
see more than 50 different species of birds. There’s 
a resident pair of barn owls that have nested in the 
lodge’s roof for the past 15 years; they’re often seen 
at night perched in the trees.

Also at night, elephants and hippos are regularly 
sighted from the lodge. 

Activities revolve around game viewing, either by 
car or boat, within Chobe National Park. The park, 
with its estimated 140,000 elephants, huge herds 
of buffalos, and almost daily sightings of lions, is a 
photographer’s dream.

Usually, there’s a safari drive in the morning and 
a boat cruise in the afternoon. However, to suit 
guests’ requirements, this can easily be changed.

If guests are unlucky and don’t see any elephants 
during their game drive or boat cruise, the lodge 
owners pay for their drinks for the day!

Don’t miss // Victoria Falls is located just 30 minutes’ drive away from 
the lodge, making it the perfect day trip excursion

A-Z
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Don’t miss // Splash — a new camp located in the Okavango Delta  
— offers game drives, walking safaris, fishing, boating and mokoro trips

NEED TO KNOW

KEY FACILITIES — ALL CAMPS
•  Fully inclusive 
•  Dining facilities 
•  Outdoor fireplace 
•  Plunge pool
•  Lounge
•  Bar

GET IN TOUCH
kwando.co.bw
T: +267 686 1449
E: info@kwando.co.bw

and Kwando operates the only camp within Nxai 
Pan National Park, which has the best access to 
the magnificent Baines’ Baobabs.

The guide and tracker combination on every 
activity is Kwando Safaris’ forte, providing the 
benefit of two sets of roving eyes and keen ears 
that miss nothing while traversing the wilderness 
of northern Botswana. The experienced guide 
is able to focus fully on imparting interesting 
information and bush folklore, while the skilled 
tracker navigates through the undergrowth and 
across the open plains.

There were never any phones or laptops back 
in the early days of safaris. Kwando subscribes 
to this mindset so that safaris are soundtracked 
by the sounds of nature and not the pinging of 
mobile phones.

Appreciating the quiet beauty of a sunrise 
creeping across the horizons, sharing a fireside 
story under the glow of the stars and the thrill 
of quietly observing a lioness and her cub; these 
are just some of the memories that will stay with 
guests for a lifetime.

With intoxicating sunsets and endless horizons, 
an experience at one of Kwando Safaris’ camps is 
immersed in the remoteness that’s the hallmark 
of a high-quality wildlife experience. Isolated 
as the camps are, the warmth and care of the 
professional Batswana staff hosting guests on 
their safari experience will ensure they feel like 
part of the family.

Kwando’s spectacular camps are set in unique 
and diverse wildlife destinations. The Okavango 
Delta camps are located within a concession of 
175,000 hectares, while the Kwando Concession 
spans 232,000 hectares (that’s 30 times the size of 
Manhattan). Each camp accommodates no more 
than 36 guests. These expansive concessions offer 
some of the most consistently high-quality game 
viewing in the country. Don’t fret about missing a 
photographic opportunity, as the location of these 
camps means guests can go off-road and closer to 
sightings for the perfect shot.

In addition to the camps in the concession, Tau 
Pan camp is just one of two camps within the vast 
expanse of the Central Kalahari Game Reserve, 

Kwando Safaris
BOTSWANA 

A-Z
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NEED TO KNOW

KEY FACILITIES
•  3.5 hours drive from King Shaka 

International Airport
•  Accessible by car
•  Spa

KEY ACTIVITIES
•  Game drives
•  Guided bush walks
•  Optional homestay in an authentic 

Zulu home

GET IN TOUCH
isibindi.co.za 
T: +27 35 474 1473 
E: res@isibindi.co.za

Rhino Ridge Safari Lodge
SOUTH AFRICA

Rhino Ridge Safari Lodge is the only 
private/community-owned lodge 
situated in Hluhluwe iMfolozi Park, 
South Africa’s oldest proclaimed 
game reserve. 

Up to 36 guests can reside in the 
Honeymoon Bush Villas, which have 
private plunge pools; the luxury 
Bush Villas, which have private 
lounge areas, fireplaces and decks; 
or the Safari Rooms, which are 
ideal for families and have private 
showers opening onto a deck. 

Twice-daily game drives, 
which are included in the rate, are 
conducted in the park and optional 
guided bush walks are available.

The Spa uses Esse Organics, 
which are based on all natural 
ingredients harvested from the 
African bush by members of local 
communities. Professionally 
trained spa therapists offer superb 
holistic treatments while guests 
enjoy breathtaking views over the 
reserve and active waterhole.

NEED TO KNOW

KEY FACILITIES
•  Accessible by 4x4 vehicle only  

— twice daily transfers available

KEY ACTIVITIES
•  Scuba diving
•  Snorkelling
•  Forest walks
•  Kayaking on Lake Sibaya
•  Cultural tour of Tsonga community
•  Sea Spa

GET IN TOUCH
isibindi.co.za 
T: +27 35 474 1473
E: res@isibindi.co.za

Thonga Beach Lodge
SOUTH AFRICA

This luxury 24-bed lodge is nestled 
on the coast of Maputaland, 
KwaZulu-Natal, within South 
Africa’s iSimangaliso Park — an 
internationally recognised UNESCO 
World Heritage Site. Thonga Beach 
Lodge is a magical place of coastal 
forests, grasslands, lakes and sandy 
beaches. Its crystal clear, warm 
waters offer superb snorkelling and 
scuba diving. 

Set above a private beach in a 
coastal forest, Thonga Beach Lodge 
captures the essence of a luxury 
hideaway. Traditional Thonga fishing 
villages provided the inspiration 
for this unique retreat. Enjoy 
mouth-watering cuisine, romantic 
candlelight dinners on the beach 
deck and relaxing Sea Spa treatments.  

Lake Sibaya, South Africa’s largest 
freshwater lake, is only four miles 
from the lodge. From here one can 
either go on a guided kayaking trip or 
or sip sundowners with the chance of 
seeing hippos and crocodiles.

A-Z
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INSIDE ARUSHA 
NATIONAL PARK

BREAKFAST WITH GIRAFFES 

INSIDE ARUSHA 
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www.hatarilodge.com 

NEED TO KNOW

FACILITIES
•  Nine deluxe standard rooms
•  Three villas (sleeping four to six)
•  Bar
•  Restaurant
•  Momella clearings teeming with 

giraffes, zebras and buffaloes
•  Wi-fi
•  Airport transfers

ACTIVITIES
•  Safari walks
•  Game drives
•  Excursions
•  Canoe trips

GET IN TOUCH
hatarilodge.com
T: +255 754 510195
E: marlies@theafricanembassy.com

Hatari Lodge
TANZANIA

Hatari Lodge lies within Arusha 
National Park, amid craters, lakes, 
savannahs and Africa’s fourth-
highest mountain, Mount Meru. It 
comprises the buildings that were 
once the homes of actor Hardy Krüger 
and his farm manager, Jim Mallory.  
A luxury bush hotel in acacia 
woodland, Hatari also offers 
breathtaking views of the Momella 
meadow. The lodge has 15 rooms, 
including nine deluxe standard 
rooms and three villas. A base for 
safari walks and game drives, it 
offers visitors the chance to explore 
the national park, which is home to 
wildlife including giraffes, elephants 
and buffalo. Guests can venture 
down to the Momella clearing to 
watch animals from the viewing 
terrace. A legendary safari experience 
can be enjoyed by combining both 
properties — Hatari Lodge and 
Shu'mata Camp  — within the 
Greater Kilimanjaro ecosystem and 
qualifying for the long-stay discount.

NEED TO KNOW

FACILITIES
•  Seven luxury en suite tents
•  Al fresco shower
•  Bar
•  Restaurant
•  Arabian corner
•  Airport transfers

ACTIVITIES
•  Game drives in open vehicles
•  Game walks
•  Picnics on Kilimanjaro
•  Elephant trekking
•  Maasai boma visit
•  Maasai naturalist walk
•  Three-day Maasai experience
•  Night game drives

GET IN TOUCH
shumatacamp.com
T: +255 754 510195
E: marlies@theafricanembassy.com

Shu’mata Luxury Camp
TANZANIA

Shu’mata Luxury Camp is set in the 
traditional Maasai region of South 
Amboseli, famed for its huge elephant 
herds. This isn’t a national park; it’s 
tribal country, where Africa’s wildlife 
coexists with the cattle of the Maasai. 
The camp is situated atop a hill, facing 
both the scenic Seven Sisters hills 
and Mount Kilimanjaro. Shu’mata, in 
the language of the Maasai, means ‘in 
the clouds’ or ‘heaven’.

Seven comfortable safari tents 
— each equipped with en suite 
bathrooms with open air showers  
— feature traditional beds, a dressing 
table, a Hemingway-style hanging 
cupboard and a lockable trunk for 
personal belongings, creating an 
atmosphere of the safari life of the 
1920s. This barren land, scattered 
with acacia forests and seasonal 
swamps stretching to the lower slopes 
of Kilimanjaro, is tucked away from 
the busy areas of northern Tanzania, 
offering a peaceful alternative to 
larger-scale tourism.  

A-Z
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RAFFLES SPA, DUBAI

Be Transformed
  Emerge transformed, like the lotus that journeys 

from bud to the radiance of full bloom.   
This is the Raffles Spa

To make your reservation, call +971 4 314 9870  or email spa.dubai@raffles.com 
www.raffles.com/dubai

Advertorial

Don’t miss // Learn about real conservation work, broaden personal 
horizons and explore our planet’s last wild places

NEED TO KNOW

KEY FACILITIES
•  Comprehensive personal assistance 

with travel arrangements
•  24/7 support
•  Accommodation
•  Daily meals
•  English-speaking support by long-

term experienced staff and guide

KEY ACTIVITIES
•  Real conservation work
•  Endangered wildlife research
•  Nature excursions
•  Wilderness walks
•  Ecotourism adventures

GET IN TOUCH
natucate.com
T: +49 241 91 99 43 57
E: info@natucate.com

field guide courses in South Africa, Botswana, 
Zimbabwe and Kenya may be what they’ve been 
looking for. No matter if it’s the 55-day Field Guide 
Level 1 or the one-year Professional Field Guide: 
they all combine nature experience, wilderness 
adventure and personal education. On top of that, 
participants have the chance to acquire an official 
certificate enabling them to work as a field guide in 
specific wildlife areas of Southern Africa.

Giving back is, indeed, one of NATUCATE’s 
core concerns. The agency directly supports 
the Knyphausen Foundation for Sustainability, 
Nature Conservation and Education. Launched 
in 2015 by Theda Knyphausen, team member 
of NATUCATE and Botswana resident, the 
Foundation aims to encourage kids and young 
adults to interact with their environment in a 
responsible manner. The Knyphausen Foundation 
develops its own educational projects, ranging 
from waste management courses at local schools 
in Maun to awarding scholarships for one year 
of training as a professional field guide to young 
adults from Botswana.

NATUCATE — a name intentionally stressing 
the mergence of nature and education, resulting 
from the conviction that the combination of 
meaningful activity, nature experience and 
outdoor adventure is the most effective form of 
further education and personal development. 
The agency offers volunteering placements, 
educational wilderness trips, sabbaticals and 
internships abroad with a focus on nature 
conservation, as well as environmental and 
endangered species protection. 

Protecting the unique features of our planet 
is the primary objective of NATUCATE. In order 
to give back while exploring the awe-inspiring 
wilderness of Africa, NATUCATE offers volunteer 
opportunities in a range of African countries: 
wildlife monitoring in Botswana; protecting desert 
elephants in Namibia; conserving endangered 
wildlife species in South Africa; and preserving the 
Seychelles’ marine life and island flora. 

For those who’d like to focus on living in the 
rhythm of nature and broadening their knowledge 
through specific nature training, NATUCATE’s 

NATUCATE
SOUTHERN AFRICA 
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