
In association with

10 ways to improve your home & garden 
is a native content article set to be published on 
theweek.co.uk in July. The website receives 2.2 
million unique users per month and is hosted in 
the popular ‘Arts & Life’ section of the homepage. 
Ten partners will be selected to work with us on 
contributing to a unique content package. 

How will it be promoted?
The content will be promoted across all relevant 
sections of the website for one month, as well as 
on social media platforms and via the subscriber 
newsletter. The text will be written by expert 
writers, checked by editors and approved 
by The Week. The article will remain live 
LQGH¿QLWHO\��HQVXULQJ�FRQWLQXHG�EHQH¿W�WKURXJK�
SEO and a direct link to each partner’s website.  

What does the editorial content include?
Each article will promote products, services 
and subscriptions. 10 ways to improve your 
home & garden is dedicated to helping readers 
improve their homes, gardens and daily life 
during these unprecedented times. The content 
will cover a range of topics, including: interior 
GHVLJQ�DQG�',<��¿QDQFLDO�SODQQLQJ��JDUGHQLQJ�
DQG�ODQGVFDSLQJ��IRRG�DQG�GULQN��¿WQHVV��
shopping; and home entertainment. 

Why is it worthwhile?
The Week is a unique publishing concept 
attracting high-net-worth readers with 
disposable income. This opportunity gives 
advertisers exclusive access to thousands of 
FXULRXV�DQG�D̈XHQW�SRWHQWLDO�FXVWRPHUV��

10 ways to improve your home & garden R̆HUV�D�XQLTXH�RSSRUWXQLW\�WR�
UHDFK�RXW�WR�D�GLVWLQJXLVKHG�UHDGHUVKLS�DQG�FUHDWH�RQOLQH�FRQWHQW�ZLWK�D�GL̆HUHQFH��
Covering lifestyle improvements both at home and in the garden, the collection  
RI�RQOLQH�DUWLFOHV�ZLOO�R̆HU�HQJDJLQJ�HGLWRULDO�FRS\�WDUJHWLQJ�DQ�D̈XHQW�DXGLHQFH�

EXAMPLE Improve your home & garden
This highlights how we can work with you to create 

editorial that reaches theweek.co.uk’s engaged 

audience, with the opportunity for digital advertising 

displayed alongside. Each listing will showcase a 

supplier. The ‘top 10’ order will change throughout 

the month, ensuring each advertiser receives equal 

priority in the top spot. 
1  A high-calibre ‘top 10’ list of products and services 
2  Accompanying leaderboard 
3  HPU ad
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Your garden lawn should ideally be mowed once a week in spring 
and autumn. During the summer months, however, that doubles. 
Thankfully, smart technology can help. Robotic lawnmowers from 
Husqvarna can cover up to 5,000sq metres, easily manoeuvring 
complex areas, tackling inclines with ease and cutting to as short 
as 20mm — leaving you free to sit back and enjoy your downtime. 

Make life easier husqvarna.com

Let tech do the hard work
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Editorial listing requirements Online advertisement sizes

-Õ««�Þ��}�w�>��>ÀÌÜ�À�

Editorial listing submissions
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LEADERBOARD

HPU

�>Ý��Õ�����Ì�>��w�i���>`�Ã�âi�
100 KB

�>Ý��Õ��ÃÕLÃiµÕi�Ì�w�i�
load size 
1 MB

Maximum user-initiated 
w�i�Ã�âi�
����0%�IRU�FUHDWLYH�¿OHV�����0%�IRU�
creative & video combined

Cached JavaScript / 
shared libraries
It is our policy to not exempt 
any JavaScript load sizes simply 
because they are thought to be 
‘cached’, which is in line with IAB 
JXLGHOLQHV��)RU�FDOFXODWLQJ�DG�¿OH�
ZHLJKW��DOO�¿OHV�IRU�WKH�DG��LQFOXGLQJ�
those shared libraries not exempt 
by the publisher or ad server, 
must be included as part of the 
PD[LPXP�¿OH�ZHLJKW�FDOFXODWLRQ�

�/��x�À>Ü�w�iÃ®
We require HTML5 via third-party 
vendors (3rd Party JavaScript tags)

Third-party blocking tags 
Third-party keyword blocking tags 
cannot be accepted.

HTML local storage
Tags must not utilize HTML local 
storage functionality

Maximum video & animation 
frame rate 
24 fps

Maximum animation length
30 sec

Maximum video length 
Unlimited

Audio initiation 
Must be user-initiated  
(click for sound)

Hot spot 
Less than a 1/4 of the ad;  
must NOT initiate audio

Z-index range 
0 - 4,999

Minimum required controls 
Video must include: play, pause 
and mute

Labelling requirements 
Ad unit content to be clearly 
distinguishable from normal  
web page content

Files and size restrictions — 
��>}i�w�iÃ
,PDJH�¿OHV�FDQ�EH�VXSSOLHG�DV��JLI�RU�
�MSHJ�¿OHV��0D[LPXP�¿OH�VL]H�LV���NE

Submission lead-time 
Min. six days before campaign 
starts

File transfer
Files should be emailed directly to 
production@aplmedia.co.uk. Call 
the production team on +44 (0) 
7553 7372 for further information.

HPU
Height: 600px
Width: 300px

Leaderboard
Height: 90px
Width: 728px

Design process
2QFH�DOO�PDWHULDO�LV�VXEPLWWHG�DFFRUGLQJ�WR�WKH�VSHFL¿FDWLRQV��WKH�FRQWHQW�
will be rewritten to adhere to the publication’s house style. Layouts may 
vary depending on images and/or text supplied. APL Media Ltd reserves 
the right to make grammatical changes and corrections to ensure the 
content meets house style.

Approvals & amendments
•  APL Media Ltd will provide a proof for client approval. 
���7KH�FOLHQW�ZLOO�KDYH�WKH�RSWLRQ�WR�UHYLHZ�DQG�VHQG�DPHQGPHQWV�EHIRUH�¿QDO�

approval. 
���7KH�VHFRQG�DQG�¿QDO�3')�LV�IRU�IDFW�FKHFNLQJ�DQG�DSSURYDO�UHFRUGV�RQO\��
•   Additional amendments will incur an extra charge of £45 per round 

of changes per hour. As such, please ensure any amendments are clear 
and concise. 
��$PHQGPHQWV�DUH�UHTXLUHG�ZLWKLQ����KRXUV��¿QDO�DSSURYDO�ZLWKLQ����KRXUV�

If a client cannot provide the content detailed above and requires the 
publisher to create it on their behalf, this will incur a production charge for 
copy writing † and image* research. Please contact the production team for 
more information. 

��>}i�Ã«iV�wV>Ì���Ã
Please supply images as high-resolution RGB JPEGs. 

* Image use subject to editorial discretion and may vary depending on quality,  
size and layout. 

† Excludes image(s) cost; image searches (£40/hour); and copy writing (£40/hour)

Content structure
Listing headline: 10-30 characters (e.g. XYZ Home)
Editorial listing: 120-150 words supplied in a Word document
Call to action:�������ZRUGV��ZKLFK�FRXOG�LQFOXGH�DQ�R̆HU�ÀDVK��
FRQWDFW�GHWDLOV�DQG�DGGUHVV��H�J������GLVFRXQW�FRGH�$%&��¿QG�XV�DW�
xyz.com; phone 1234)
Images: One or two high-resolution images*
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