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LUXURY
c o l l e c t i o n



WELCOME 
National Geographic Traveller (UK) is proud  
to present the fifth series of Collection, following the 
successful launch of its five-part portfolio in 2014. 

National Geographic Traveller (UK) — Luxury 
Collection is the third of the series, following Spa & 
Wellness, European Cities and Africa. It’s designed to 
meet the aspirations of its high-profile readers with 
bucket-list destinations and experiences across the 
globe, and an A-Z travel directory of the best places 
to stay.

 

National Geographic Traveller (UK) — Luxury 
Collection appeals to the growing UK luxury market, 
which has become a £2.2bn industry. 

This beautiful coffee-table book is designed for a 
new generation of affluent travellers, as well as our 
loyal subscribers, whether they’re looking for that 
once-in-a-lifetime trip, five-star hotels or the finest 
accessories.

THE BRAND
With over 25,000 subscribers (Oct 2017), and a 
10-issue-a-year frequency, National Geographic 
Traveller (UK) has successfully established itself 
as a major player in the consumer travel market. 
Together with National Geographic Traveler (US), 
the magazine continues to develop the Traveller/
Traveler arm of National Geographic as a globally 
recognised brand. 

National Geographic Traveller (UK) continues 
the theme of storytelling with ‘you-are-there’ 
photography to inspire readers, and provides 
insightful, easy-to-digest information to help 
them travel widely and safely. Part of the National 
Geographic stable, the brand has already reached 
over 20 countries. 
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READERSHIP DEMOGRAPHICS
It has a thriving captive audience with a unique 
demographic and yields a high readership per issue.

Gender base: 65% female/35% male
Age range:  25-65
Annual income:  £100,000+
Socio-economic groups: ABC1 

(at least 80% of readership)
Readership: 150,000

THE CONTENT
Welcome: An introduction.
Up front: Highlighting the 2021 luxury wish-
list, from off-map wine regions and VIP culinary 
travel to the most adventurous experiences and 
extravagant destinations. 
A-Z: Profiling high-end resorts, hotels and islands 
around the world.
Geographical summary:  
Regional breakdown.

FAST FACTS
Frequency: Annual.
Circulation: 40,000.
Design: Oversized A4, high-quality,  
perfect-bound bookazine in full colour. Cutting-
edge design, vibrant colours  
and National Geographic branding.
Pagination: Approx. 150 pages.
On sale date/distribution date:  
7 October 2021, with the November edition of 
National Geographic Traveller (UK).
Distribution sectors*:
10,000 – Newsstand, polybagged with copies of 
National Geographic Traveller (UK). 
10,000 – Requested copies throughout leading spas, 
five-star hotels and luxury  
day spas worldwide.
20,000 –  Available to National Geographic Traveller 
(UK) subscribers, VIP venues, prestigious salons, 
dental and cosmetic surgeries, and business and 
first-class airline lounges.

* Distribution subject to confirmation



ADVERTISING RATES
Run of paper full page:  £9,950 
Specific position full page:  £10,350
Early right full page:  £11,550
Double-page spread:  £18,775
IFC DPS:  £22,675 
Second DPS: £22,050
Inside back:  £13,750 
Opposite contents:  £11,550 
Index listing: £1,970
Gatefold: POA 

Each offer includes:
•  Editorial and design of each full-page advertorial 

by our in-house National Geographic Traveller (UK) 
design team using the bookazine templates.

•  A page dedicated to your property on the National 
Geographic Traveller (UK) — The Luxury Collection 
microsite for a year.

•  A page included in the digital edition of the 
publication, available on the National Geographic 
Traveller (UK) iOS and Android apps.

•  A National Geographic Traveller (UK) — The  
Luxury Collection participation certificate for  
your property.

MECHANICAL DATA

DPS bleed*: h310mm x w476mm
DPS trim:  h300mm x w466mm
DPS type area:  h280mm x w446mm
Full page bleed:  h310mm x w243mm
Full page trim: h300mm x w233mm
Full page type area: h280mm x w213mm
All sizes height x width. 
Allow 10mm gutter (for text running across the spine)

PDF SPECIFICATIONS
Our preferred method of delivery is Adobe  
Acrobat PDF. 
Standard: PDF/X-1a:2001. 
Compatability: Acrobat 4 (PDF1.3). 
Colour Profile/Output intent:  
ISO Coated v2 300% (ECI).

We can’t guarantee the quality of the final print 
for files supplied outside of these specifications. 
Colour variations will occur if your files don’t 
utilise the colour profile and respect guidelines 
outlined above. Artwork not meeting the technical 
specifications will fail our preflight and be returned 
to you for resupply.

All ads should be supplied with a colour proof and 
according to the naming convention provided: 
Publication Name, Year of Publication, Advertiser’s 
Name. Example: TCL17_advertisersname.pdf

Files under 8Mb can be sent via email to   
production@natgeotraveller.co.uk. Contact the 
production department on +44 (0) 20 7553 7372 for 
further information on file transfer if files exceed 
the 8Mb limit.



ARTWORK DESIGN 
APL Media is able to offer an artwork design service for advertisers who are unable to produce artwork. 
Advertisers are expected to provide elements to specification at least five weeks prior to the on-sale date. 
Costs vary depending on artwork requirements.

Advert* — client supplies all material.  £300 minimum
Promotional feature* — client supplies all material.  £400 minimum
Advert* OR promotional feature* — APL sourced 
material  

£600 minimum†

Additional amendments / artwork resizing*  £45 per round of amendments per 
hour.

*APL Media Ltd will provide two sets of PDFs (design and changes) for client approval. The final third set of PDFs for fact checking and 
approval/records only. Approval is required within 48 hours. If further changes are required this will incur a £45 charge per round of 
amendments, per hour.  †Excludes image(s) cost; image searches £40 per hour; and copy writing £40 per hour.  **Competitions must include 
a complete package: flights (inc. taxes), transfers, accommodation and activities on a B&B basis (minimum). There can’t be exclusion dates on 
half terms and summer holidays for family prizes.

TERMS OF SERVICE
•  If APL Media Ltd is required to amend or resize supplied artwork a £45 charge will be incurred per round 

of changes per hour. 
•  Own-brand house-style advertorials must have ‘Promotional Feature’ on the eyebrow. 
•  Advertiser-supplied advertorials will state ‘Advertisement Feature’ on the eyebrow.
•  All adverts/promotional features/advertisement features are subject to editorial approval.
•  APL Media reserves the right to make grammatical changes and corrections in order to meet the house 

style.

ADVERTORIAL APPROVALS & AMENDMENTS
•  APL Media Ltd will provide a PDF for client approval. 
•  The client will have the option of two sets of amendments before final approval. 
•  The final third PDF is for fact checking and approval/records only. 
•  Amendments over and above the two rounds of amendments will incur extra charge of £45 per round of 

changes per hour. As such please ensure any amendments are clear and concise. 
•  Approval is required within 48 hours.



EXAMPLE OF DPS ADVERT AND FULL PAGE

Where a client can’t provide the advertisement/advertorial material and requires the publisher to create this content, this 
will incur a production charge of 25% of the value of the contract, unless otherwise agreed, or a minimum charge of £600†. 
The service provided is outlined in this media pack and online.

Heritance Kandalama
SRI LANKA

Need to know

KEY FACILITIES
•  152 rooms, including 14 suites
•  One royal suite
•  Spa
•  Three pools, including a natural rock 

pool
•  Gym
•  Indoor and outdoor banquet venues
•  Multiple dining venues

KEY ACTIVITIES
•  Nature trek
•  Eco-park tour
•  Puranagama (ancient village) visit
•  Birdwatching
•  Excursions to UNESCO World 

Heritage Sites

Get in touch
heritancehotels.com/kandalama/
T: 066 5555 000
E: ashmres@aitkenspence.lk

The hotel is an architectural phenomenon 
designed by the illustrious architect Geoffrey 
Bawa. The building is festooned with rambling 
plants and is virtually camouflaged among the 
natural setting. Its intelligent design is rooted 
in the tropical modernist style unique to Bawa, 
with signature features such as the infinity edge 
pool, which blends seamlessly with Kandalama 
Reservoir, and an open-air lobby. At Heritance 
Kandalama, one can never miss the 360-degree 
view of nature’s wonders from wherever you 
stand. As the first hotel in the world to be 
awarded the LEED certification, this jungle 
palace is nothing short of a nature lover’s dream. 

Though facing several challenges to create 
the design envisioned by Bawa, the hotel broke 
ground as a benchmark in sustainable tourism 
with its intelligent design and eco-initiatives 
engaging both guests and staff. The location 
has provided the resort with a distinctive 
advantage to preserve the ecosystem enabling a 
conservational forest of more than 200 acres to 
be maintained by the resort. 

Heritance Kandalama, iconic flagship property 
of the Aitken Spence Hotels portfolio, is an 
ecofriendlytourist destination renowned for its 
harmonious integration with the environment. 
It is located in a landscape bordering the ancient 
Kandalama Reservoir.

The hotel is home to 152 well-appointed rooms 
fitted with an interior inspired by the biodiversity 
that surrounds it, featuring private bathrooms 
with oversized glass walls that allow for 
breathtaking views. The dining experiences at 
Heritance Kandalama are handmade by talented 
chefs who carefully curate menus combining 
traditional and international cuisine. 

Apart from the dedicated service and warm 
hospitality that Sri Lanka is best known for, 
Heritance Kandalama offers an array of activities 
and facilities for guests to indulge in. Just a 
20-minute drive from two UNESCO World 
Heritage Sites, guests can partake in experiential 
tours of the ancient cities of Ceylon. The spa is 
designed for pure rejuvenation, while adventure 
seekers can enjoy outdoor sports and nature trails. 

Don’t miss A unique dining experience in a private cave featuring gourmet 
cuisine and candlelit ambience in a striking natural environment

PARTNER CONTENT FOR AITKEN SPENCE HOTEL MANAGEMENT
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Heritance Tea Factory
SRI LANKA

Need to know

KEY FACILITIES
• 50 rooms
• Spa
• Tea-infused menus
• 24-hour room service
• Transfer facilities for excursions
• Library

KEY ACTIVITIES
•  High tea
•  Tea plucking
•  Tea tasting
•  Mini tea factory tour
•  Fine dining in a railway carriage
•  Breakfast at cottage garden

Get in touch
heritancehotels.com/teafactory/
T: 052 5555 000 
E: ashmres@aitkenspence.lk

Restaurant now lays out lavish spreads of local 
and international cuisine. 

The original girders and ironwork are all left 
unchanged, and rows of distinctive tea crates of 
old form the serving stations. The artistic living 
accommodation sits on ancient drying rooms 
giving a unique stay experience to guests.

The resort offers an adventure for tea aficionados 
and the ideal opportunity to explore the Sri 
Lankan highlands. Blessed with a salubrious 
climate for tea experiences, guests are able to 
pick and prepare their own tea as well as educate 
themselves at the mini tea factory. The Goatfell 
Bar,a one-of-a-kind tea baroffers a variety of exotic 
flavours for guests to pick as souvenirs. The famed 
silver tip tea is also organically produced here.

The famous town of Nuwara Eliya is just 
under 10 miles northeast, and the perfect place 
for guests to visit on a city tour. There’s also the 
chance to go nature-trekking to witness grand 
views from Horton Plains and Haggala Gardens 
or breathtaking waterfalls and mist-wrapped 
mountains within walking distance.

Nestled among plantations and emerald hills, the 
historical Hethersett Estate is home to Heritance 
Tea Factory, part of the distinctive portfolio of 
Aitken Spence Hotels. Converted from a 19th-
century factory, the resort offers captivating 
experiences woven around the tea industry. 

Settle into colonial-style accommodation 
6,850ft above sea level and take in the view of 
the verdant hillside with tea plantations while 
the cool climate provides light breezes and fresh 
air. Rest in the tranquil surroundings of your 
cosy room, well-appointed with comfortable 
fittings and facilities and offering sweeping 
views of the stunning scenery. 

Heritance Tea Factory’s restaurants and 
bars include unique features of the original tea 
factory — the Kenmare Restaurant’s ironwork 
and serving stations are left unchanged while 
the former packing room now serves as the 
Hethersett Bar. Guests can also enjoy dining 
aboard a grand railway carriage or a traditional 
high tea in the cottage garden. Once the sifting 
room of the old tea factory, the Kenmare 

Don’t miss Pluck a selection of tea leaves from our bushes using 150-year-
old techniques and take home your very own hand-picked Ceylon tea
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RAFFLES SPA, DUBAI

Be Transformed
  Emerge transformed, like the lotus that journeys 

from bud to the radiance of full bloom.   
This is the Raffles Spa

To make your reservation, call +971 4 314 9870  or email spa.dubai@raffles.com 
www.raffles.com/dubai

Advertorial

Lily Beach Resort & Spa
HUVAHENDHOO, THE MALDIVES

Need to know

KEY FACILITIES
•  Lily Maa Restaurant
•  Infinity pool (adults only)
• Kids’ pool                           
•  Tamara Spa by Mandara
•  Diving centre
•  Watersports centre
• Gymnasium
•  Floodlit tennis court
•  Beach volleyball

Get in touch
lilybeachmaldives.com
T: +960 668 00 13
E: reservations@lilybeachmaldives.com

Lily Beach’s Turtle Kids Club is the ideal place 
for kids. From hermit crab races and crafts 
to watersports and treasure hunts, children 
will have a ball and be well taken care of while 
parents take a well-deserved break.

Lily Beach also has a wide array of options to 
help guests keep fit. Among the activities on offer 
are snorkelling, diving and tennis. The team at 
Lily Beach are ready and waiting to provide the 
best possible service to guests.

At Lily Beach there’s only one all-inclusive plan, 
the Platinum Plan, and it even includes Taittinger 
Brut Champagne. A la carte dining each week 
along with sumptuous buffets with a multitude of 
delicious dishes to choose from will make dining 
on the all-inclusive plan an absolute delight.

It’s not all about the wining and dining though; 
if balance is desired, there are complimentary 
fitness classes for everyone — from lively Zumba 
to calm and collected yoga. The all-inclusive 
doesn’t end at the resort either — excursions are 
included too, so it’s possible to explore even more 
of the Maldives without spending another penny.

Located in Huvahendhoo, the five-star all-
inclusive Lily Beach Resort & Spa has luxurious 
villas and suites, two outdoor pools, a diving 
centre and five eating options. Set on the tiny 
island of South Ari Atoll, the resort is a 25-minute 
seaplane ride away from Malé Airport.

There are countless reasons to choose Lily 
Beach Resort & Spa for a holiday — the great 
location, the crystal clear sea, soft sandy beaches 
and the incredible sunny weather.

The Maldives and a carefree holiday go hand 
in hand and Lily’s Platinum Plan allows guests 
to indulge in a hassle-free, excellent value-for-
money holiday. An array of quality services, such 
as live cooking stations in the main restaurant, 
excursions, activities and high-quality products 
like wines and spirits are all included.

The all-inclusive buffet spreads at Lily Maa are 
a culinary delight. Explore the fine-dining scene 
on the island too, with tastes of Asia at Tamarind, 
a teppanyaki theatre of gastronomy and a culinary 
journey through a five-course degustation menu at 
Les Turquoise D’Aqva.

Don’t miss The chance to swim with two of the ocean’s most incredible 
creatures — whale sharks and manta rays — on a speedboat excursion

PARTNER CONTENT FOR LILY BEACH RESORT & SPA
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Header

 Name of property
Location

‘Need to know’ box

As full page

‘Need to know’ box

The hotel, resort,  
island or experience.
50 words
Facilities: List only
Contact: Tel no/email/website

Images

Please supply three 
images as high-res 
(300dpi) CMYK JPGs. 

Images

Please supply one  
image as high-res  
(300dpi) CMYK JPGs.

Main copy

As full page
250-300 words

Main copy

Copy for this section should be 
about the hotel, resort, island, 
destination or experience.  
Don’t write in first person  
(‘I’, ‘we’). 400-450 words

Advertisement

EXAMPLE OF FULL PAGE

EXAMPLE OF HALF PAGE

Header

 As full page

‘Don’t miss’ box

Copy for this boxout should 
highlight a unique experience 
or facility (i.e. a spa experience 
room, butler service or a local 
attraction). 30-40 words
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